
Overall. The earnings outperformance (the 
best so far) came from the unexpected sec-
tor, telecoms,  and from the company that 
sounded the least optimistic about this 
year’s outlook, Globe Telecom (GLO). See 
metrics below. The rest of the disclosures so 
far, total of 22 including GLO, were a mixed 
bag of mostly below estimate and a few 
in line. So far, there’s a dearth of outper-
formance. ALI which announced just today  is 
17% higher than last year, also in line with 
estimates.  

Banks. The banks, expected to outperform, 
didn’t impress, bugged by new reporting 
rules under PFRS that created some mark-
to-market  (MTM) losses which in the case 
of BDO wiped out last year’s Php1.4bn gain 
in securities trading and foreign exchange 
(fx). There was  lackluster Treasury income 
that saw some further downsides amid ris-
ing interest rates. MBT saw a 20% drop in se-
curities and fx trading.  SECB attributed its 
17% drop in earnings to Php2.35bn to a dip in  
trading income of Php416m, 50% lower than 
year ago, same period. 

It was  only Union Bank that had a one-off 
gain of Php1.4bn from what looked like 
the sale of Php6bn worth of debt securities 
lodged in HTM (securities held at amortized 
cost) that were reclassified into FVOCI/AFS 
and  which the bank then sold. That made 
it the only bank that said it recognized gains 
from its investment portfolio upon PFRS com-
pliance. The bank had  little in held for trad-
ing (HFT)  account which didn’t move at all 
under PFRS, contravening BDO’s massive shift 
of investments from AFS to HFT upon the 
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PFRS deadline, only to get hit by MTM losses.  
Recall that  the PSEi  unravelled in the first 
quarter, down 11% from the year’s start.  

Though interest rates rose and widened the 
net interest margin (NIM), it was not a gener-
alized benefit for the banks.  BDO saw  its NIM 
dropped to 3.4% from 3.5% because its incre-
mental funding was high-cost time deposits  
for incremental lending. MBT was the winner 
with 7 bps hike in NIM to 3.8%. BPI also added 
4 bps  to  its NIM. 

Telco. GLO was solid. Revenue grew 8%, 
EBITDA +18%, reported profit +18%, core 
profit +24%. Operational metrics were strong 
– mobile net adds reached 2mn, ARPU grew 
+7% yoy, broadband net adds +95k vs. the 
2017 quarterly average of +43k. The compa-
ny nudged their guidance higher. Previously, 
Globe looked for low single-digit revenue 
growth and a steady EBITDA margin around 
40%. Now, it is looking for mid-single digit 
revenue growth and an EBITDA margin in the 
mid-40%.

Consumer. The consumer counter was bur-
dened with sugar taxes, tough competition in 
the branded segment and rising input costs. 
URC’s lack of pricing power yielded flat rev-
enues, up by 1.6%. Comprising a smaller 20% 
of revenues, its international branded food 
products grew 9. 6% with upbeat Malaysia, 
Australia and C2 tea drink’s recovery in Vi-
etnam but all these didn’t fully make up for 
market share loss in some branded food cat-
egories such as the local salty snack brands 
where low-end P1/small satchet dominated 
competition and where URC has been slow  

Table 1: Core net income summary (Php mn)

Company 1Q2017 1Q2018 Growth
FY Est. Net 

Income
Vs. Expected 

Profits Company 1Q2017 1Q2018 Growth
FY Est. Net 

Income
Vs. Expected 

Profits

1 AEV  5,049  5,200 3%  26,131 Below 12 GLO  3,681  4,685 27%  15,956 Above

2 AP  5,000  5,200 4%  23,877 Below 13 MBT  5,562  5,856 5%  24,096 In Line

3 BDO  5,838  5,877 1%  34,329 Below 14 MER  4,820  5,310 10%  19,676 In Line 

4 BEL  622  684 10%  3,914 Below 15 MPI  3,103  3,600 16%  14,620 In Line

5 BLOOM  2,141  3,697 73%  7,934 Above 16 MRP  149  532 258%  2,002 In Line

6 BPI  6,253  6,250 0%  26,483 In Line 17 NIKL  378  576 53%  3,422 Below

7 CHIB  1,472  1,501 2%  8,294 Below 18 PCOR  5,600  5,800 4%  12,082 Above

8 CHP  427  348 -19%  1,299 In Line 19 SECB  2,815  2,350 -17%  11,454 Below

9 DNL  663  744 12%  3,300 In Line 20 SMPH  6,595  7,584 15%  31,978 In Line

10 EAGLE  1,031  1,062 3%  5,095 Below 21 UBP  1,970  1,457 -26%  9,676 Below

11 EDC  3,250  1,810 -44%  10,391 Below 22 URC  3,935  2,952 -25%  11,975 In Line

moving. The three-in-one instant coffee sachet 
market also proved hard to beat, although URC 
maintained   the third biggest position  in the 
category in  terms of  market share. Sale of 
goods and services in URC’s packaging division 
increased by 18.8%; Agro-industrial, up by 11.2% 
while commodity food group was flat at 2.6% 
given the weak sugar business. EBITDA was lower 
by 10.4% to Php4.9bn. It also suffered from lower 
operating margin to 11.1% from 13.1%.

Because DNL caters to a different market, B2B, 
its selling prices automatically adjust for higher 
input costs, demonstrating its pricing power. Its 
earnings were up 12% to PHp744m. Thanks also 
to the significant recovery of commodity mar-
gins largely due to better sales mix with more 
high-margin specialty products, making up 64% 
of total revenues from 58% share. The sales mix 
in favor of the high-margin specialty products 
(comprising 65% of total earnings) had a bigger 
impact than the overall sales volume drop of 4% 
of DNL. 

Late breakers. BPI reported 1Q18 profits of 
Php6.25bn, flat YoY. Total revenue grew 3%.

Property. SMPH reported 15% YoY growth in net 
income to Php7.6bn,  in line with consensus es-
timates. Mall  business (59% of revenues) grew 
12% YoY. Residential was stronger. Revenues grew 
25% year-on-year (YoY) while operating income 
surged 43% YoY on faster disposition of ready 
for occupancy (RFO) units, citing strength from 
international sales, including OFWs. Pre-sales 
value grew 20% YoY despite the same number 
of units sold, suggesting higher  average selling 
prices.  SMPH sold 3,900 (all in Metro Manila), in 
line with its 12,000-15,000 target units this year.


